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ABout Us

Provider of a distribution service intended to save excess food and goods that are either
imperfect, close to expiry, or past best-before date. The company helps to decrease waste
by saving high-quality food or goods and selling it at a discount in subscription boxes or as
individual orders, enabling people to contribute and engage to end waste.

Our company was founded by a team dedicated to making the world a better place. We
aim to reduce waste generated from production, consumption, and usage, thereby
minimizing the unnecessary depletion of resources and reducing energy consumption in
waste disposal. We are committed to creating a platform that benefits people, society,
and our planet.
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Market Analysis

Household food waste
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Painful Facts:
Waste in Thailand

£40%

Mainly from

20,000
26'28 M. tons of waste end up

annually

IS Kg

Waste per person

food waste

and per day




o
=
®
=
e
S
o

= e
e G
G S
I~




Value Proposition & Value Creation

Through their offering, items that would otherwise have gone to waste can be redirected to customers that can still consume or use them.
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our Product groups

FOOD &

BEVERAGE

HOUSEHOLD
GOODS

USED+-UNDER QC

TICKET < DEAL




our missions

« AWARENESS-RAISING

Educational material about the impacts of
food waste. They try to show the value of
food

- GREEN ALTERNATIVE

Resells rescued food and other products
that do not meet norms or are close to the
best-before date




our husiness stratesy

« VALUE-BASED STRATEGY

Increasing willingness to pay for customers
by provided a cost-effective option for
vendors, leading to product discounts

- BUSINESS SUSTAINABILITY
Platforming ourselves to purchasing,
distributing products to make the social
environmentally




Benefits

vencdonr

e Reducing unnecessary Inventory
o Keep product costs

e Brand image

e Social PR

e CSR

customenr

e Get the desired products at
affordable prices
e reduce costs

Planet

e Sustainability/reduce waste
e Create a more livable society
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Future Perspective
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Online Store Platform Offline Store
WWW.zerowasteth.com
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Sustainable Essential for Everyone
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and enjoy more for less







The FUture
of Waste is

+66-90-2699456
+66-85-1200908
+66-39-7880565

wastetoworth.info@gmail.com

www.zerowasteth.com



